
5 For-Profit Marketing Ideas

To Steal for Nonprofit Fundraising



“NIO obviously is a good time.

It’s not only been really valuable 
educationally, but it’s been a ton of fun!”

Marissa Stein
Coral Reef Alliance



niosummit.com

“There was so much information that was 
applicable.

It won’t just change the way we approach 
our donors, but our philosophy of why we’re 
talking to them in the first place.”

DeNail Sparks
EveryNation

Get $600 Off Until Tomorrow at Midnight



A Few Quick things…

A video recording of this live webinar will be sent to you afterwards.



A Few Quick things…

Links to the slide deck and other featured resources will be sent 
out with the recording.



A Few Quick things…

We have time for additional Q&A.



5 For-Profit Marketing Ideas

To Steal for Nonprofit Fundraising



Marcus Collins

Brand | Building a Brand Based on Core Beliefs



General Ask Personalized Ask

86%
In Donor Conversion



Benefits Copy Value Prop & Benefits

812%
In Donations



David JP Phillips

Copywriting | The Power of Storytelling



Succinct Email Appeal Long-form Email Appeal

CaringBridge is free to use, but it's not free to run. We have a team of 
developers, quality assurance technicians, business analysts and 
coordinators who make sure anyone in need can create new, free sites 
while maintaining the hundreds of thousands of existing sites for as long 
as they're needed. The need for connection and coordination through 
CaringBridge has only grown over the last few years.



Succinct Email Appeal Long-form Email Appeal

• Let me tell you what your gift will do…

• Courtney was diagnosed with breast cancer…

• Her family stepped up to take of the 
present…

• “I knew my kids were always somewhere 
safe…”

• She decided to face her health journey with 
optimism…she shared that attitude with 
everyone reading her CaringBridge journal.

• “People who don’t have support…have a 
harder time making it through.”



Succinct Email Appeal Long-form Email Appeal

42%
In Donations



Amy Harrison

Copywriting | Enthusiasm is Not Enough



Control

Treatment 1

Treatment 2

Treatment 3

Reverse Order

Impact of the site

Emotional appeal
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Control

Treatment 1

Treatment 2

Treatment 3

Reverse Order

Impact of the site

Emotional appeal

6%
In Donations 

1%
In Donations 

67%
In Donations 

No Difference in Clicks



Andy Crestodina

SEO | Moving from Page 2 to Page 1



“But Andy, I don’t see that 
report in GA4!”

You can still get it in



Click on “Search Results”



Turn on “Average position”



Sort by “Position”



Add a filter



Set “Position” filter to “Greater than 10”



Your Results Are In!



“But Nathan, how is this 
related to fundraising?”



New Course Coming to Your Inbox on Monday!





Dana Snyder

Social Media | Optimizing for the Channel



A Few Things Working in

Facebook Ads Right Now



Standard Ad Creative “Organic” Ad Creative

19%
In Cost Per Click



Standard Ad Creative “Organic” Ad Creative

64%
In Cost Per Registration



Static Video

212%
In Clicks



Static Video

93%
In Clicks



1. Build your brand based on core beliefs and 
shared values.

2. Test using strong narrative in your appeals.

3. Focus your appeals on the meaningful 
impact.

4. Grow your organic traffic using the simple 
Page 2 to Page 1 SEO hack.

5. Create content & ads that are uniquely 
designed for the channel.

Key
Takeaways



Questions?



Looking for More 
Innovative Ideas?



niosummit.com

Get $600 Off Until Tomorrow at Midnight


