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Ice Breaker Question

Which of the following kinds of 
fundraising content would you prefer?

1. Hot Tub Webinars – 45 minutes of fundraising research, training, and interviews 
from a bubbling jacuzzi.

2. Bite-Sized Videos – 5-minute how-to videos, experiment breakdowns, skits, and 
other edutainment segments.

3. Regular Ol’ Webinars – 60 minutes of teaching and training on ZOOM with a little 
bit of Q&A.

4. A Fundraising Show – 30-40 minutes of an entertaining show exploring fundraising 
strategies, tactics, psychology, and more from unexpected perspectives.



“NIO obviously is a good time.

It’s not only been really valuable
educationally, but it’s been a ton of fun!”

Marissa Stein
Coral Reef Alliance



niosummit.com

“There was so much information that was 
applicable.

It won’t just change the way we approach 
our donors, but our philosophy of why we’re 
talking to them in the first place.”

DeNail Sparks
EveryNation



A Few Quick things…

A video recording of this webinar will be sent to 
you afterwards.



A Few Quick things…

Links to the slide deck and other featured 
resources will be sent out with the recording.



We have time for additional Q&A.

A Few Quick things…
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Why conduct this study?



https://www.statista.com/statistics/277125/share-of-website-traffic-coming-from-mobile-devices/

Mobile Web Traffic Over Time

50% Mobile
Q1, 2017

59% Mobile
Q2, 2022



https://institute.blackbaud.com/charitable-giving-report/online-giving-trends/

Just 28% of online donations 
happen on a mobile device.



https://www.statista.com/statistics/249855/mobile-retail-commerce-revenue-in-the-united-states/

Mobile ecommerce revenue is 
projected to grow 64% by 2025.

Mobile eCommerce Revenue



The Methodology



143 Organizations



143 Organizations



143 Organizations



143 Organizations

Desktop Mobile
Analyzed the homepage and 

donation process for congruency.
$20 donations were completed on 

the mobile device.

6%94%

Successful Donations



Finding Where to Give
Homepage



Homepage



Homepage





1 out of 143
🥳



Homepage



Control

Highlighted Button

24%
In Donations





31%
In Donations on Mobile

19%
In Donations on Desktop



Control Sticky Donate Button

69%
In Donations*

* Based on a 94% statistical level of confidence



485%
In Donations on Mobile

*99% Level of Confidence

23%
In Donations on Desktop

*49% Level of Confidence



Make it easy for mobile visitors to see 
the opportunity to give.

KEY TAKEAWAY



Choosing Your Donation
Gift Arrays & Frequency



Gift Selection



Gift Selection



Gift Selection

The checkbox was the next most common 
Gift Frequency selector.





Control Tabbed Donation Form

15%
In Donations



Gift Selection



Gift Selection

Radio buttons were the next most 
common gift array selector.



Experiment
Radio Buttons Mobile-Friendly 

Buttons

63.1%
In Donations



Use buttons and design elements that 
are mobile-friendly.

KEY TAKEAWAY



Completing Your Donation
Form Fields & Functionality



Form Fields



Form Fields



LOGO 1
Click



LOGO 2
Clicks



LOGO 3
Clicks



LOGO 3
Clicks



4
Clicks



LOGO 5
Clicks



LOGO 7
Clicks



Control - 3 step process Treatment - 2 two step process

97%
In Donations



Control Multi-Step Widget

26%
In Donations



Form Fields



ALPHABET NUMERIC

100%
In Subconscious Frustration

😡



Form Fields



82%
In Donations



https://www.imarcgroup.com/mobile-payment-market
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Mobile Payment Market

$1.7 Trillion

$6 Trillion



Don’t make it harder for mobile users to give. 
Invest in the right tech that will let you 

optimize for mobile users.

KEY TAKEAWAY



Completing Your Donation
Verification & Confirmation



Verification & Confirmation



Verification & Confirmation



Let’s Play a Game
The Name of The Game is…

“Oh dear God, please don’t make me do this.”
Mobile Edition



Put your answers in the chat.
Winner gets 1000 points. 

Round 1: Desktop Size

A B C D

E F G H

I J K L

M N O P



Put your answers in the chat.
Winner gets 10,000 gold stars. 

Round 2: Mobile Size

😡 😡

😡 😡

😡
😡😡 😡 😡

😡 😡

😡
😡😡

😡
😡 😡

😡
😡😡

😡 😡

😡 😡

😡😡



Verification & Confirmation

😢



Verification & Confirmation



😢



No Post Card Post Card

204%
In Donor Conversion

A Thanksgiving Message for You, [First Name]



https://bloomerang.co/blog/actually-calling-donors-to-thank-them-does-make-them-more-likely-to-give-again-and-give-more/



Serial Ask

25% of donors made an additional gift 
on the confirmation page.

You could also test offering…
• A follow-up survey
• An ebook
• A petition
• A video series or course



Make it simple for donors to complete their 
gift. And give them a clear next step.

KEY TAKEAWAY



But what about copy?
Let’s ask Google.



Answers questions like…
• What is mobile giving?
• What tools can you use for mobile giving?
• What kinds of organizations can use mobile giving?

Zero mentions of:
• Copy
• Messaging
• Story
• Storytelling
• Value proposition



31 donation page tips

1 tip is about copy.
And it recommends putting your mission 
statement at the top of your donation page.

^^Please don’t do this.



But what about copy?
Let’s ask donors using testing.



Change Headline Change headline + Add copy

69%
In Donations

Donations increased in equal proportion 
for both mobile and desktop traffic. 







Control Treatment #1

52%
In Donations on Mobile

Communal language made minimal difference on 
desktop, but a major increase on mobile.



Control Monthly Callout

456%
In Recurring Donations

The recurring giving call-out made minimal 
difference on desktop, but major impact on mobile.



Donate Button Tribute Widget

26%
In Donations

Expanded value prop on the donation call-to-action 
was most impactful for mobile traffic.



The details of your copy might be even more 
impactful for mobile users than for desktop users.

KEY TAKEAWAY



A few parting thoughts



1 Invest in the right donation platform.
Mobile friendly. Easy to add and manipulate copy & messaging. Simple to quickly 
create unique donation landing pages. Ability to test.

2 Don’t neglect your copy.
This is often the biggest driver of results, and the element that fundraisers tend to have 
the most control over.

3 Always be testing.
Testing and optimization is the only way you’ll discover what truly works to improve 
results from your mobile donation experience.

CORE VALUE

Let me know if you need a 
recommendation.



Coming soon 
to your inbox!



Questions?


