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Make Sure you asK vealishc Hons ]

S0 AT Wil answer move

ﬂfp\mi - dool that links o $ha
{'\130\"% in Ythe formak

Peop\e ourrently coe obod —© Ask AT to moke yow wond-.
comfort % escope . Yowr nission - uses read fima doda

using the longuage
of e fimaesg

?\%;];):El\:/é-&E ~ tomfort % escape Br{ng out the old condent

ACCELERATE “use AT fo enhana & reust

0uR Mission hot condendt.
[AI Con holp time %ouj YoUR WORK. SHOULD BRING
Outreach 1

‘il con holp sheam\ir\q M

operations

e LT, fonc e Start smal

TImplemeonting AT =B “Jest i} oudk

VJLQPH’@H\A\(',&J - gpover
it with humon eyes

Hilize AT v maKe dota
Rﬂn slicker & eosier
r =

Rediscover ¥he JoY Ty Lo you con change it
in fundraising!
BRNG LEVITY TO YOUR WORV % DAY.
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p . rasse more for your cause
\ Danie/fe McGruder with DonorPer feck

T A Q

GENEROSITY JONES
= HOLY GRAIL OF FUNDRAISING

) Are you stuck in o rud? g

Sometimes routines are good | Sometimes they Keep us stuck.

(Joing oft Hroul . ..
1. Adds more variety
2. Enc,oumgcs opportunity v evaluake

3. Chack our fooh'ng

; root of blemsg wake
@lscover - e ey &

> Ask olonors , ask supporters
* research what's effechive

@ea/h‘qn — realign your teoam
0\600{'9, - whot con we do differently to

ex\qow*( more - %e)r areative
*Swap teoms 1SWOP papers

a,lue — whore do we put owr 1deas, assign

volue to eoch cup - low eHord high impack

xew’re ~ Choose Wisely

Nofes Powered NOTES BY Table
[/’ " By Text™ @ @ARISSA BURNS BUSINESS




GENEROSITY JONES
= HOLY GRAIL OF FUNDRAISING

T My
SPEAKER: kevinL. Brown : Mia"™

| Donor rejection stories | 2 IS Common 1o stadl in ﬁmdrau‘sina.
| weadl howe them ||

Lo especiadly smaller nonprofits

1 in 1,000 nonprofits will rﬁ)ws the Solwhion o the non profid-
grow more Hon o smarl /D/v | starvodion CA{L‘/UL')

business.
Fundable § Findobole BRAND 21:
LHO\A) To BE FUNDABLE] means more funding. FU"d‘“j

. !QH! *] N pH‘Uh withe Wt & problem _ donors need +o Knows  LEAD WITH

-~

is o problem the why the problem  THE PROBLEM !
-Law *2  Complicated missions complicote funding — sSion |°2f§4\mf way
~lack of clarihy mixed Messanes focuS ON MTISSION CARRITY
slaw %3 Sell donors on vision, nok jusk comse — visions are weok % mixed with
Vision W l J mission Sfo:l'(mﬂ,:h ®
mission USE AUDAUIOUS  GORLS
& iices % VISION!

OV\Q. Sendence Mrﬁ of O{\.OU(\%L Show donors WHY You exist, WHAT Yyou do, WHERE t,ou're going;

LEIHO will do if, HOW to get there, § WHEN it will be done.
How To BE FINDABLE |
Different beods bedter.

*Low *1  Diffevence = donations =7 EMPHASIZE it Bepter is subjechve.
= peoplt ore wired for compoxisons o e you different?
=~ Whed- are others NOT doing?
*Loaw *Z Diversified funding is anonpofit nemesis. helps early, bud not with growtn
- - large nonprofits : 40% fwling is 1 type  ~more funders In & primany sowre
= Pick priovity omdience (3 mox)
*Lown ° *i Brands Yhod chase all chonnals. thase away funding.
~omni-Channel mythn — 10-slide deck, S page welsite, 3 line elevator pitdy,
START HeRE monthly email nowsletter

One sentence - Unlike COMPETTTORS we oave THREE UNIQUES
we. veach ONE AUDIENCE via TWO GHANNELS
l in order +o ONE GOAL-

Nofes ‘ Powered NOTES BY The s Table
Sponsored by : By Text™ CHARISSA BURNS BUSINESS




LE (actuatey)
How T0 CREATE A WEBSITE w:m'rs 0

k/xwr TO SUPPORT AND

o
SPEAKER: Talia Wolf : Getve!

GENEROSITY JONES
= HOLY GRAIL OF FUNDRAISING

CRO process is easy.. (treote nuw variadhion” | ..‘
£/W7 1 Is '”‘Q h&fd par+ —» I+ S h0+ muj— vd'&
{'\inol Lak in the funned | dowe lovkafoﬁws ‘ i &3‘ Seeme
areoke naw vowtodion | o we gusss? ! Pag
Llouu Nnth experiment L —

Undorstand e
THis about Solving | WE ARE SELLING Cwose You. (A)}u\, peep

| people's PROBLEMS . To PEOPLE. Ly w\r\xj people male dacistons

Decisions are made FROROREI o~ /.ot nonipulotion o
(b\j emotionsg. > ReSONANCE ~Trut connsofian / Uy abord Ham

7 STEPS... {

STEP 1 Uncover emotions % metivations

PSelflmae how do feel b Social i e - how do people l»ou\‘}
WoJoo i *ﬂ\ﬂmsdves jnléinﬂ f}(ih})n maﬁb feel O,boud' %\ﬂm

Qun = nngFuJ %h)mer researchn - Wwho m5 are , wbuj%ud are bwjmg-)SUWEYS
-are-VMJ ready 7 whed's their stage = (onduct social listening = review mini ng

of aworeness
*top Challenges, main concerns, +op emohionod oudcomes, words/stories donors use < oW

_STEP 7 Audit your websites from an emotional resonance lens - Now (R0 IS SIMPLER
D omdit funnel - stratigieally, 3% What's $he Why, emctional outcome efc.
=P Here is what your audience gets | what's in it for them. «Gt's ot abauk You!

®Put emotional resonance in Your (Y\'.Ssa%dr\g == nwrporatr trust, Sodal/self -image , eonneckion
Tell audience [donors what they hove done ! pmake it personal # accessible S%%\e

EMOTION-CENTRIC ForMULA : “Feodure” + desired outcome = emotional-cundric copy

[©Emotional resonance in Design — omplify message ; make it abowtthe donor, use social image
- |e,ve,rau}z emohonal dui«zn - wling a stry 4o send people down ¥he n‘«awt patn

P e Table
L ed oy - Bg‘gexed] @ LCHAH';?SE: 8B'URNS L BUSINESS ]




FUNDRAISING NUGGETs

chders of the Lost Donchon

: Rawauthmhom!hwhm wuwwrohddmgo(dmwdmor{th

ARDEE COOLIDGE - NextAfier

GENEROSITY JONES
= HOLY GRAIL OF FUNDRAISING

IGOod Donor Oulﬁvwﬁon_'; T

Email

Ireatmend : owtlook style, relodional, aligned beliefs, provide vakut

Wh(d' 1S ('M,U"Wahon? % role on donor loop

=Wreakes positive .emotional connechion _Picture so‘;rmoqig?o
with auwthenhc, humon Comm unicahon N TG

+them
Fundraising donor oo
"3 P Commauunicahon
donor wants to Volut 5 —ﬁmolro;scr wants b must pn)v. da
s inpact s st yadug 4o donor

l%{wadshup. Topics of interest  relational '49

No immediake RO

Re%io‘_'l‘s we Prioritize brand
Cwhivadion Alwayys: Ask

Forge:l' how real peop\e falk

measure  USE Reply-rake To Mensure.
il Lo ask For THE REPLY.

Rewarol - more mid-level [hna\,j()r donors, more revenue,
more (mgaqunu\i'

Send 2 pure ctivahons/month , send €rom real person, ask for reply &'l.‘:rﬂr

Nofes powered
L’,M,:;O/w/ by . H
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{ //o w”y CA” 1 wE 3€ ‘Mwmgf:ﬁmdrwsiry |
w*oe"dﬁ—"-wdlessbaﬁa petwern - s
SPEAKER: Jeff Giddens* N

extAfier ot onsat of Punomania

Marketing & Fundraising - continued battle 2% 2 hypotheses os o why
Nonprofits have difficwlty defining the wstomer !

Orgg}ﬁr{g;ons 2 -ij\j/v They ore| bol‘n have : budgels, revenue, mission , emgloyees)
orent o business: “but businesses have customers, nonprofits have (7
*Donors % recipients somehimes are | | oot | @ |
e same & donor [redipient alignmend Donor | upient overlop .

doror @mu e = Doror [ved pierd Separodwon . S
Jo whe (s the customor? olonor7 reciprent 2 voluntter 7

NmL Everyone Is comfortoble osking for monetj

Peon comse twrf wars. = markerers ove accused - Pundrouisers are accused
| P of just wonting chicks, ? o of just manipwlodive asks
> everyone loses Sign wps , etc. o Botom of #hs Furna]
= ~tfopof +he funnel
Donors donors ~ ‘Fumdraisinrr

may have been — > Moy .
- (_B/V paar‘z of #he problom Wl N \® s‘”’fb This is mosHy
beder [/ \Troffic marketing !
Si‘l’\)&ﬁﬁh &1 Ei mpressions

Top of funnel paradise L
1o big deal its just impressions END THE BATTLE : :

impresions  facussed on @ CUearly define your Cusiomar
[N impressions
— W need awarengss ¢ MoRE *donor - recpient ° volunteer ool

Situation *2 @ Deacme w\r\oxe ~Phe hne Aaon_m

C/“(%s +D ﬂowhere Nm W\“ our orﬂ D prospeffs
DT'A%C drow hine for QT{aFﬁc
Simpressaons accountabili i‘éﬁ d“"*ﬂ Zi mpressions

@ Chauin Yowr KPTs hgﬂi’her‘

Situation¥3

" * how much troffic from impressions?
Leod s prson * how much traffic becoume prospects ?
[T\ proseedss * how mony prspeds become donors?

STraFﬁc ‘ ' ) . ‘
/[ \impressions Bnng markehng /{-’umlrws\rxg ‘*M}d'h.ur alony $he l\r\n,!

Notes P e Table
L) : - Bg‘gexed] LCHAH';?SE: 8B'URNS L BUSINESS ]




frded Al -/Z/OI%PG[D FUNDRAISING
vic 00GLL ADS

T. . erformance Max ¢ Demand Gen
'p \p ﬁ)ﬁelqw P:‘re/j with Tnf:ens'- OIG/Q ‘

KEY CONCEPTS-

Pertormon ce Max
g are nmnjng onN

' o Coumpu
! Targoh‘nﬂ AT - Sugtysh‘ve okl of (,003437; \'nven’mna
=Show ads + people
:ﬁ;maiw _blank Conversion Hackin%
- S inShuchon
| z;()dol;)S Io_"_ - (7003%'8 M%ﬁriﬂvm IS
! —wplo nov IS $e coach

SIRATEGY -

(Perﬁ)rmanu. HMJ

- Upload multiple videos \Emd Gen]
posts, copy and adl ~twid funned
focuused on DONATE. —Intrease auworeness

= boHom of funnad

[ OO | ———————————

Demond Gen

— Performon ce Mo — cator to ALL formats | |
H ~Use Search + P.Max ~ power pair - pore. Cuslomizolbla f
| e e s = Youtube Shorts - verhcal,

._orulﬂ heeds 1 Coump Qigin pevsonod )

—ulti ol il ~ Yowhube in-stream i
i — Googhe Discover

G e ————————————————— e —

Notes Powered MOTES BT Table
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THE Quest for FUTVRE DETED
e ,”’Vesﬁ,,g in yeur brond foday uni® S .= »

) Y g
«  SPEAKER: Brady Josephson : Cheriti:

4 ) 2
| -~
-
i -

/

Suggested (OO 0/0

(?rea}e fuwhwe Demond
r~

Usuodlg end wp

> Thus is duffhcult.

b?ing ona. or the other

— Non profits - 25% Future demands

Share of Search (Se$)
volume of your brand

T pata shows volume of afl brondg
What are we missing with Lasers +o chandf.lie,rs BE A
isposabole | ?
o it don':ij/ ligh :\uw up ha_ CHANDELIER

up O YOOMm Yoom \\

3 Shifts for futuwre demands :

Tar%e)f more cusStomars — dont @{Qg Super specific > (G0 FOR THE REACH

- market penetrodion compaigns are tha way o go.
- Largest § broadest f

Memorable Creahve —  Creative j&ab’n& is s0 impoctant !
Y Maj Avaulobility = Distinchve Assets x (Atention +Pasihive emohm)'
—Dishnchve Assels: whodis different of 9 o Yhose build brand recomil:

Unigque cbout your o0rg- /,7;“[‘_4;0_'1,
Lo ore we dernying an assumption?
~ Play off of peopls assumphons

Deny the assumptions!

o Happiness & surprise b;fld boller —_
oy

brand loyaﬂ-% ~

¥ it

7

.

On h\gh ottention ohomnels ~ more Spent on more dhndinnals for o |0n3 tmae

=Not about reach - it's aboud altention!

Intercuptive gives more attention

-1V Wuﬁstin_\l_e___éw.@! 2@ mon & tatari =2 i you have youtwbe you com howe TV.
wcfous on longpr fere>

— Not all chonnels ore the Same overhime.

boes , op: B Eoersd ) &

NOTES BY
LCHANSSA BURNS
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FUNDRAISING NUGGETS

Fundraicing Myths

WHot dets the daia. sany?

CHARLIE SMITH - NextAfter o T Puromes

MYTH TESTING!

—

— Find o widely Enown belief
— Build Jest - test i+ (elimirb%&ﬂfgrown)
T Use results - confirmed or busted

H|5h\ ¥4 Imak donors are not worhh the investmend.

broadbose <$1,000 Hol( m or dor\DfS (owzx 3\0 k\

mid level  87,000-3jox —

m:xjor > 810K LD more *Phan 'Iz jor olonors starded
| ot broodbase & mid level

' +ook 9 Years 4 become major

3o Whﬂo d(; b;oo;dbasé y rewxring ngS, Plai’-foﬂ?s!?}(-
| donors upgrade ? — Z—— D

Muth *2 QC%AM'SHOV\ is more important han
J | reachvohon - e

1 'buk reachveked

Donor mowntain | Less reachvad-ed gift was (0%

NeWw aono
than d T more ‘thoan naw

i Pkngmwﬁw 7 donor gifts
~Jeﬂ reachvoited . =
A?m d [Be co:&sfew; :;.hﬂ sk m
e e as .
Gurestion 77 (guastions
I Are reachvoked donors
more likely to become h BOTH MYTHS

mudhﬂr donors?
USE THE RESLLTS! B“S‘ED

Nofes
Sponsored /uj
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By Text™ @ @ARISSA BURNS j




How

b TVOUP onGAmzAnon\ g

’HPonrAm AUDIENCE
- Hnee Grov®

aPeAver: Ben Smitnee  The S

| We connot live on brand alone .
Out dated dech % markering are not gread-.

: Gen 2 broke Yowr FwnneL.‘

CMs%omerldonor 7se¢a«m' todion
mod‘k/r bk how o usgﬂwm

e dend 1o fry to ot pas
‘unoware” 4o m as&s‘r as
possible Oon't sKip the middle !

L NEW —> Advertising
The Path

Entry poinds (AtHvoch)
- prospedt | awareness
Connections (Enw)
Landings (Multiply)
Stodions (Converd)

MEN muou TO FiX IT

GolpeEN PyrAMID

misses the
Traditional approach | middle % cuwHivadion
used to work . )
Ly rospeching
‘}';"“m ol sohing , Dynamic
Paih

Once. converded ot station
back +o Landing o)
{ Stadion & Landing
5 stadion
$ en anothar conneckon

% stodion & so on.

N6 OUT ON Twe @

OINIRO.ITY JON“

Markwhna /ﬁmdra}sma has changed
bt orgounizations hoven't.

3 %o
17 %

770 %,

\bo %o

unowove

i Gen X coume & now we Il
\ need more Vaviehy § more ’J

L frequoncies.

get on % off,

—>  more \Mcrconncdw\hj hu o Suloway

13- 1"\ ‘I’Dud\pomh

L%\m \leep qomg,.

Mo.rkbhn% % Funo\rwsmg

ore beconung‘Hu Same .| |

) Key TAKEAWAYS : <

Understand & strodegicodly hit ol
lovels of  Golden Pyramid

Tolke d(Jhovm)c Patin

//a/ -Pow ed
St ed by ByText™

@

Brond ond doda madter most

contedt creades relevanta ’iw\o.anjng

The win .T@“’"J
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Quick LMBRACING A PUILANTUROPIC
Tip:  CURRLNCY & NONCASH GIFIS Q ‘
T Ma# Efsfon vith Donor Money

Embmu‘ng non - cash giﬂs

help supporters maximize im pack

S reasons donors leave
>too mony osKs L0W+(3’
> Percgived as inefhicient Pﬂ)ﬂ roms
>No mo o sve
“No rem:\r:ﬂduw‘gdg—ive WOf K '
| 4 Don't remember supporhng _
3 asks before thanks Iﬂ%reetmn’r + Uge = Curvenqy va

/ Donodion am ouwnk
v Pmcessianae

Y Plotfor m P
v NoT GooD ! X<

Double Donation Difference

. L—D donor gives $ receives
This uses a Q/QJ loyalty points /§.

phmt\nrzgc Ly Supports 2 comses

Uit ocks $ s | guiimizes
Go wheve 8 is lmPQU"
Cooperation builds Vol

Lt_i_t_nbmu donor money

P TE o Table
By Texts @ @An'lgsasgunns . l




i T//; QUEST For THE G“ATE“\“E,A ‘T“"E A

L2) SPuakea: Curipay Vrvs: NS ~~ gavesoay Jones
People coming haether for |
| (o} ('g‘mmon ;?ous‘: 9o~ Like o barn raising S o0
R AR ot [
= 1983 most giving - individuals 1! e —
) oy . I e have onge because
= 70 % 1 "
. 2073 individua) giving ¥ R% | the world is changing.

Acquuisihion cost (W \?s I
[ oo“dp Desss J g\(ﬁgm%?ﬁ THERE IS HOPE3
Peop& are WmmwwMamr#o;WW!

Genieasrosr;:pﬁogﬁ&r:‘;;%ojfzjo/vcmb it is | | tow do we come a)oanjo%m}

ontagious ° Hhase genardus peop
RECURRING GIVING (Q?
S to- be

WELP THEM I
mmw

. Retention ruke of reauring 1S
(141 \ .
Rewﬂing iving i 207 Vo3 3:0!3 WAY highor +hon 1 Hime .
of fund QiSING PIoaroums —

(‘,ommuniJrg

ﬂReuTxring 9givers »l-ilo"l?.%‘{f?ﬂfm r od; |
L Lo 1 himeis only 0.13%

o 19 e v | WHY RREN'T

o likely to give legacy WE FOCUSING

¥ ON THIS?

UPGRADE : ThanK them! ~immediately !
\-Vonhd 12°%0 are os\ﬁns obooud reLarring in ¥ne
4

amQ ; How? 1st q s of ficst gift.
% ucdd K % 4_J reocurring 1:*;”; dqnorzx ¥ ?;s% likely o
Donor needs o know why they should _ PETENTION: 8% refain _@

Zgﬁ%ﬁ_;ew%? gift over 1 time or DChucen = paii = LCOhSeq_AunOTS]

[PAsk donors % TEST! DORTIVE ACTION)

Bincrease clority on the value 4 Monthly donation landing pagse — 0ffer ACH

~ Reawrring helps donors be P“fJfl P Steward recurnring donovrs - special invites,
LO'F SOmsz#\inq bigger ! news leHers, handwritten cowds, coul them | Shave Stories

4 Volue prop must be discovered .
Dvisible buton! The framework is simple — $ha problem is us.
Give the ophion! N > Quick wins arenk going to grow genavesity sustainaboly

> stop comparing donors fo netflix subsaribers

We. must be old & enough
to shift owr mindset & make the thanges - together Qet's build a barn !
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GENEROSITY JONES

#e HOLY GRAIL OF FUNDRAISING

TTTTTTTTTTTTTTTT

After
— — >

NextAfter. com

5810 Tenn yson Parkway #102
Plano, TX 75024

Join us rext gear bor NIO SUMMIT

Fundraising o the Future
n &3508\%'”0 w2025

NIOSUMMIT. COM




